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Sandra:
The issues  with the Statement of the Problem, Purpose of the Study and RQs still remain although I have corrected your submissions several times. I have reconstructed both the Problems and the Purpose for you. The RQs are Quantitative and need to be phrased in a different way. I have reconstructed them for you. The Hypotheses need to be immediately after each Research Question. Including restaurants in your study will be very difficult to research since you want to do the study on a global basis.  Please download Chapter One of a QN dissertation from NCU’s Dissertation Site  that has used the same specific methodology and read it well. You will get plenty of information from it. Always keep in mind the RQs you are asking in your study.

Dr. T     B      7/5/2019    






	Criteria

	 
	Content (4 points)
	Points

	1
	 State research problem, purpose, research questions and hypotheses
	1/2

	2
	Discussed in detail the advantages and disadvantages of using surveys to collect data
	1/1

	3
	Explained how you could use experiments or quasi-experiments to collect data for your study and the advantages and disadvantages of these designs
	1/1

	
	Organization (1 point)
	

	4
	Organized and presented in a clear manner. Included a minimum of five scholarly references, with appropriate APA formatting applied to citations and paraphrasing.
	1/1

	
	
	

	
	
	

	
	
	

	Total
	4/5














Research Title: Investigation of the Reasons behind the Massive Losses Behind Luxury Hotels and Restaurants Despite Their Continuous Operation in The Economy. 
Statement of the Problem
It has always been known that the magnificent hotels and restaurants making significant profits regarding the standards to which they are held. However, from the financial statements of these enormous facilities, it has been established that they are struggling to survive in the competitive business world. Despite the propensity of these facilities, they are making huge losses and thus making their survival in the market to be hard. Previously studies have tried to explain the relationship between the strategies that are being put in place by huge hoteliers and productivity, but there is insufficient information regarding the losses that are being incurred by these big hotels and restaurants.  	Comment by John Theodore: Therefore, the Statement of the Problem is the large hoteliers are losing money in their operations due to the strategies they have been using in the operation of their hotels.
Purpose of the study 
The aim of this study is to investigate the reason behind the massive losses that are being incurred by the big hotels and restaurants in the world despite their continued operation in the market. 	Comment by John Theodore: The Purpose of the Study is to analyze and evaluate the reason strategies used by hoteliers in the operation of their hotels are causing financial losses.
Research questions 
1.  How the branding expenses incurred by restaurants and luxury hotels have led to losses in their operations. 	Comment by John Theodore: As I have said several times in the past, stay with hotels and do not include restaurants because the topic is too large.	Comment by John Theodore: To what extent branding operations incurring in luxury hotels have led to losses in their operations.

Here place Ho1
                   Ha1
2.  How much has the change of consumer demands just like the needs of the economy affected the restaurant and hotel services and thus led to massive losses?	Comment by John Theodore: To what extent has the change of consumer demand due to economic reasons has affected the revenues of the large hotels?
Place here  Ho1
                   Ho2
Hypothesis testing 
1. That the costs incurred in branding of the restaurants and luxury hotels are too huge as compared to the profits and thus leading to losses. 
2. That the changes in consumer demands have led to losses due to the inability of the hotels and restaurants changing to suit their customers. 
Study design
The study design for this research is a cross-sectional descriptive study design. Survey as a method is thus suited in conducting this type of research. Surveys allow for cross-sectional studies in research, and therefore, they can examine the relationship between variables within a study. From the first question of this study, the variables include the cost of branding and rebranding, the profits and the losses. Through the survey, the quantity and amount of expenditure incurred in branding and rebranding can be established. Besides, surveys enable researchers to determine the profit that the hotels make as well as the losses that are incurred from the operations. Surveys will also allow the researcher to establish the notion of the clients about the luxury hotels and restaurants and the way they hold them compared to the cheap and local hotels and restaurants. 
Surveys are best in analyzing consumer demands as well as their opinion in the market. The consumer demands can best be examined through well-established questionnaires that are subjected to the consumers who use the hotels and the restaurants as well those that do not use the hotels due to their reasons. Consumer demands can be developed by engaging the consumers themselves and thus come up with what they feel that should be done about the hotels and the restaurants. Responses from the consumers can help to come up with a well-structured analytical report that regards to why the hotels are making losses due to the changing consumer demands and what they can change to cope up with these demands. Technology is changing, and thus the people are changing. The latest technologies are now available in homes, therefore luxury hotels, apartments need to develop unique facilities that cannot be available in individual households, and thus they can allow for the consumer to the consumer visiting the hotels. 
When conducting research like, the feasibility of using surveys is always best. Surveys accrue many advantages than other methods of data collection. Quantitative research, surveys form the basis of the study as it allows for physical examination and recording in forms and manuscripts the data that is acquired from the field. Surveys are easy to develop, and there can be either online surveys or manual surveys. Many researchers always get it easy to collect their data online, and thus, they can easily do this by using online surveys. The respondents of this type of research will always be available, and in that case, surveys from the best method for collection of data. Apart from this, surveys are advantageous in this kind of studies, and thus they accrue other merits as well. Surveys are easy to administer as compared to other methods of data collection. The time taken to develop surveys is always less. Despite the survey mode, surveys are cost-effective as compared to other methods. There are still many ways in which they can be administered; online surveys, through mobile services, email, and telephone are useful. Besides, when they are conducted remotely, they reduce the dependence on geography and as such, there can be a common point where customers can subscribe and give their views concerning their concerns about hotels and restaurants. When surveys are administered, they can involve a range of value in data collection. The data collected can be in the form of attitudes, opinions, beliefs, factual, behaviour, and values, as well.   	Comment by John Theodore: No comma
However, despite the usefulness of surveys in conducting this type of research, they are as well attributed to some shortcomings too. However, the demerits that are associated with surveys cannot be compared with its associated merits. The first demerit that surveys face is that the respondents do not feel secure providing correct and accurate information, and thus, the honesty of the answers is limited. When respondents think that their answers will uncomfortably present them, then they are not obliged to the provision of correct answers. Sometimes, the respondents lose the memory of what happened, and thus, they may not be fully aware of the reason for any answer they give. Besides, there is a low validity associated with the use of closed-ended questions in surveys. Additionally, surveys can face errors in data because there can be questions that are less answered or non-response questions. It is not apparent that respondents will be obliged to, and thus, there can happen bias since the number of respondents can be the same as the non-respondents. 
Experiments in research effectively determine and evaluate the cause-effect relationship between the variables of the research. According to researchers, experiments are always considered as the gold standard to which all the designs of research must be adjusted. The purpose of experiments as well as the quasi-experiments in research is to establish the effect of some of the phenomena in the study. From this research, the cause of the losses can be determined from the variables that have been considered. For instance, experiments will enable to establish the relationship between the cost of changes in consumer demands and the building of the brand of the facility and the way they relate to the incurrence of losses in these facilities. 
The use of experiments in research is associated with advantages as well as disadvantages. Quasi-experiments, when utilized in the study, they come with merits as well as demerits. Quasi-experiments in research are more feasible since they do not involve the logistics and the period that is linked with exact experimental designs. When compared with quasi-experimental models, true experimental designs are always impossible and impractical since research is only carried out in its normal settings. Quasi-experiments reduce the difficulties of ethical concerns, which still enclose the selection of the subjects to be tested in research. Besides, quasi-experiments are helpful in the identification of the universal trends that may arise from the outcome of the study. Also, quasi-experiments are associated with a reduction of the time and the resources that are required since there are no other processes involved in the carrying out of the study.  
Notwithstanding, despite the merits that are associated with quasi-experiments, it is as well associated with some disadvantages. For instance, the statistical analysis that can be done of quasi-experimental results may not be meaningful since there is a lack of randomization. Quasi-experiments can be attributed to human errors, and this can affect the validity of the results, and this calls for adherence to the ethical standards for its validity. 
Data in the research will be analyzed based on the responses from the data collected. The data collected are two ways as it contains both the alternative and null hypothesis. Type I as well as Type II errors can be associated with this type of data in its analysis. The type I error results from the rejection of the null hypothesis, and it merely refers to effects within the study that were not there in the first place. Type II errors are regarded as the probability that is taken when accepting a false null hypothesis. It is the inability of failing to detect the effect of a variable when there was an effect. Type I errors are more disastrous than type II errors. Both errors can have an impact on the research as depicted here. 
Every research study is associated with statistical power. The statistical power is described as the measure of the likelihood of the research finding statistical significance within a sample when the impact exists within the whole population. Statistical power in research is associated with type II errors. Statistical power is related to the testing of the hypothesis. There is always a level of significance whose figure in a study is allowed at 0.05, and therefore, this follows that the larger the sample, the easier it is for a researcher to attain this significance. Type two errors are committed by researchers when the sample is too small.
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